
editorial

benefitscanada.com april  2008  �

Fast Forward

Executive publisher	 Garth Thomas	 416-764-3806	 garth.thomas@rci.rogers.com

Editor 	 Don Bisch	 416-764-3867	 don.bisch@rci.rogers.com

Managing editor 	 Alyssa Hodder  	 416-764-3823   	 alyssa.hodder@rci.rogers.com 

Associate editor 	 Brooke Smith  	 416-764-3829   	 brooke.smith@rci.rogers.com 

Assistant editor 	 April Scott-Clarke  	 416-764-3834   	 april.scottclarke@rci.rogers.com 

Art director 	 Elaine Fenech	 416-764-3849	 elaine.fenech@rci.rogers.com

Associate editor, news and websites	 Craig Sebastiano  	 416-764-3843	 craig.sebastiano@rci.rogers.com

Associate editor, benefitscanada.com	 Jody White  	 416-764-3947	 jody.white@rci.rogers.com

Senior conferences editor	 Kerry Maddocks  	 416-764-3958   	 kerry.maddocks@rci.rogers.com 

Assistant conferences editor 	 Jennifer Hughey	 416-764-4144	 jennifer.hughey@rci.rogers.com

General manager, business development	 Alison Webb	 416-764-3876	 alison.webb@rci.rogers.com

General manager of sales  	 Mia Crichton 	 416-764-3827	 mia.crichton@rci.rogers.com 

Senior account manager 	 Francesca Gibson	 416-764-3883	 francesca.gibson@rci.rogers.com

Senior account manager 	 Joy McLaughlin  	 416-764-3866	 joy.mclaughlin@rci.rogers.com

Senior account manager 	 Suzanne Farago 	 514-843-2964	 suzanne.farago@rci.rogers.com 

Web sales coordinator 	 Kevin Shields  	 416-764-3957	 kevin.shields@rci.rogers.com

Production manager 	 Michael Finley	 416-764-3928 	 michael.finley@rci.rogers.com 

Director of research 	 Tricia Benn	 416-764-3856	 tricia.benn@rci.rogers.com

Manager, national events 	 Melissa Archer  	 416-764-3865   	 melissa.archer@rci.rogers.com

Circulation manager 	 Olena Dingeldein  	 416-764-1443   	 olena.dingeldein@rci.rogers.com 

Manager, CPF database products 	 Millie Bevilacqua	 416-764-3831	 millie.bevilacqua@rci.rogers.com

Directories coordinator 	 Angie Elford	 416-764-3832	 angie.elford@rci.rogers.com

Publications Mail Agreement No. 40070230 R10987. Return undeliverable address blocks to: Benefits Canada Circulation Dept. P.O. Box 720, STN K, Toronto, Ontario M4P 3J6. Benefits Canada, established 1977, is published 12 times per year by Rogers Publishing Limited, a division of Rogers Media 
Inc. Rogers Publishing Limited, One Mount Pleasant Road, Toronto, Ontario, M4Y 2Y5. Montreal Office: 1200 avenue McGill College, Bureau 800, Montreal, Quebec, H3B 4G7. Subscription price per year: $108 CDN; Single copy price: $19 CDN; Outside Canada Single copy price $35. Printed 
in Canada. Subscriber Services: Phone: Toronto 416-932-5071; Outside Toronto 1-866-236-0608. 9 a.m. to 6 p.m. EST weekdays. Fax: 416-932-1620. Mail: Benefits Canada, Circulation Dept. P.O. Box 720, STN K, Toronto, Ontario M4P 3J6. Email: rogers@cstonecanada.com. Single Copy and 
Directory Sales: Bebe Jardine 416-764-3858. Email: bebe.jardine@rci.rogers.com. 9 a.m. to 5 p.m. EST weekdays. Fax: 416-764-3937. Mail: Benefits Canada, Circulation Dept. One Mount Pleasant Road, 7th Floor, Toronto, ON M4Y 2Y5. Mail Preferences: From time to time, other organizations 
ask Benefits Canada if they may send some of its subscribers information about products or services that might be of interest. If you prefer that we not provide your name and address (email and/or postal), contact us through Subscriber Services. Contents copyright ©2008 by Rogers Publishing 
Limited may not be reprinted without permission. Benefits Canada receives unsolicited materials (including letters to the editor, press releases, promotional items and images) from time to time. Benefits Canada, its affiliates and assignees may use, reproduce, publish, republish, distribute, store and 
archive such unsolicited submissions in whole or in part in any form or medium whatsoever, without compensation of any sort. We acknowledge the financial support of the Government of Canada through the Publications Assistance Program toward our mailing costs.

Rogers Media Inc.
Anthony P. Viner	 President & CEO

Rogers Publishing Limited 
Brian Segal	 President & CEO 
John Milne	 Senior Vice-President, Business & Professional Publishing   
Marc Blondeau	 Senior Vice-President 
Michael Fox	 Senior Vice-President 
Immee Chee Wah	 Vice-President 
Patrick Renard	 Vice-President 
Paul Williams	 Vice-President, Business & Professional Publishing

Editorial Advisory Board

Reprints 
Purchase copies of articles from Benefits Canada. Contact: service@rci.rogers.com

Help Lines 
Editorial 416-764-3829, Fax 416-764-3934, Advertising 416-764-3915, 
Subscriptions 416-932-5071, Single copy sales 416-764-3858

Benefits Canada is published by Rogers Publishing Limited, a division of Rogers Media Inc.

Predicting the future is always a tricky 
business. Just ask the Yale economist who 

projected just days before The Crash of 1929 that 
stocks had reached a “permanently high plateau.” 
Or the recording executive who insisted in 1962 
that the Beatles would never amount to anything. 

Despite the potential pitfalls, predicting the 
future is exactly what we set out to do earlier this 
year at our ninth annual Defined Contribution 
(DC) Plan Summit. We asked panelists and 
speakers to gaze into their crystal balls and make 
some bold prognoses about the state of DC plans 
a decade from now. We also put the conference 
delegates to work creating a vision for 2018. 

The result was a blueprint with a rather pater-
nalistic tone. With the proliferation of auto-pilot 
features, plan members will have their enrollment, 
contribution and investment decisions made for 
them. As well, an array of support mechanisms 
will help them through the retirement savings 
process. For instance, a “retirement dashboard” 
would give members an at-a-glance overview of 
their plan activity—their contributions, account 
balances, asset allocations and projected retirement 
assets—every time they log on to their computers. 

And the hand-holding won’t end when 
members retire. Not only will plan sponsors offer 

members access to group retirement income 
vehicles, they’ll provide “education for life,” 
instructing their retired members on such topics 
as budgeting and investing. The caveat, of course, 
will be that legislators put in place some sort of 
safe harbour to protect plan sponsors that take 
these paternalistic steps from litigation. 

On a similar theme, our annual Group Insurance 
Report explores the impact that technology has 
had, and will continue to have, on the provision 
of employee health benefits plans. However, 
unlike the vision for DC plans, the trend for 
benefits plans has been toward self-service. Many 
members are already able to view and submit 
claims online. Some providers also offer interac-
tive Web guides to help members search for drug 
information and navigate the health system. And 
it’s only a matter of time before members will be 
able to perform online provider searches.

Whether there will be more or less plan member 
independence in the future is difficult to predict. 
The one thing that’s certain is that the future will 
look significantly different than today. BC

Don Bisch
don.bisch@rci.rogers.com

What does the future hold for group retirement 
and health plans? It all depends which end of the 
crystal ball you’re looking into.
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